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The Legacy of “TANBA” and “DAMGA” Symbols in Turkish Society: Insights from
Turkic and Altai Kazakhs

This study explores the profound cultural, social and spiritual significance of tanbas in Turkic societies, with
a particular focus on the Altai Kazakhs. These symbols transcend their initial function as mere property
markers and evolve into potent representations of ethnic identity, social hierarchy, and spiritual beliefs.
Originally used to identify property, tanbas were transformed into symbols of power, unity and territorial
control, deeply integrated into the Turkic worldview. Associated with shamanism, they also assumed
protective and metaphysical roles, embodying the link between the material and spiritual realms. The
linguistic and geographical diversity of tanbas underlines their adaptability and widespread influence in
Turkic-speaking regions from the Caucasus to Central Asia. Their presence in ancient texts, such as the
Orkhon Inscriptions and Kutadgu Bilig, highlights their continuing importance in both historical and
contemporary contexts. The continued use of tanbas by Turkic peoples demonstrates their resilience and
ability to preserve cultural identity across generations. This study demonstrates that tanbas are not only signs
of ownership, but also cultural emblems that communicate social status, affiliation, and worldview, providing
important insights into the spiritual and political dynamics of ancient and modern Turkic societies.
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Introduction

Stamps and tanbas are of particular significance in the study of the cultural heritage and social
structures of Turkic peoples. These symbols represent the uniqueness of each tribe, clan, or state, serving as
important cultural elements that reflect their way of life, worldview, and historical development. In the
Turkic world, tanbas are not merely symbols; they are also highly valued for their social, cultural, and
political significance. These symbols functioned as tools of communication among the general populace,
markers of property rights, and preservers of cultural and spiritual heritage [1; 115-132].

Stamps occupy a unique place in the cultural heritage of the Turkic peoples, including the Altai
Kazakhs. They serve not only as indicators of ethnic distinctions but also play a crucial role in preserving
historical, social, cultural, and political values. In the Turkic world, the significance of tanbas as reflections
of social structure and spiritual worldview endures to the present day.The primary objective of this research
is to undertake a comprehensive exploration of the history of tanba and damga usage Turkic peoples, with a
particular focus on the Altai Kazakhs, and to elucidate their symbolic, social, and cultural significance.The
research objectives are as follows:

-Determining the historical significance of tanba usage among Turkic peoples.

-Understanding the importance of tanbas in ancient Kazakh society.

-Analyzing the role and function of tanbas in society.

-Demonstrating the significance of tanbas in the development of Turkic culture.

During the research process, certain methodological challenges may arise in studying the history of
tanba and damga usage Among Turkic peoples. This is because the meanings of tanbas have evolved over
time, and there may be differing interpretations regarding their usage and significance [2; 2]. Currently,
research on tanbas is not sufficiently deep or comprehensive. In particular, there is a need for systematic
analysis of tanbas from a semiotic perspective and their social roles [3]. Moreover, the cultural and
ethnographic study of tanbas remains incomplete. In ancient Turkic society, tanbas frequently appeared
alongside ancient runic inscriptions and petroglyphs, forming a symbolic system that not only represented
material culture but also reflected their worldview, playing a significant role in indicating an individual’s
status in society and articulating ethnic hierarchies within the sociopolitical order [4; 14].
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This article examines the concepts of tanbas and stamps within Turkic culture, focusing on their social,
ethnic, and spiritual significance. These symbols are shown to preserve the spiritual and cultural
distnctiveness of society and to serve as cultural heritage passed down through generations [5]. The article
highlights the deep symbolic and spiritual meaning of tanbas, beyond their material significance.

Materials and Methods

In this study, the materials and methods used to explore the profound cultural, social, and political
significance of Turkic tanbas and stamps were carefully designed to capture both the historical and semiotic
dimensions of these symbols. The approach combined a multidisciplinary framework, integrating historical
analysis, semiotic theory, and anthropological fieldwork to create a comprehensive understanding of tanbas
in different Turkic cultures, particularly among the Altai Kazakhs.

To trace the origins and development of tanbas, historical documents and inscriptions were analysed,
including the Orkhon Inscriptions, the Kutadgu Bilig, and various archaeological finds [6]. These sources
provided important insights into the use of tanbas as markers of property, political authority, and spiritual
beliefs in ancient Turkic societies. Particular attention was paid to the linguistic variations of the term 'tanba’
in different Turkic languages, reflecting the adaptability and cultural impact of these symbols in different
regions, from the Caucasus to Central Asia.

In addition, the study incorporated archaeological materials, specifically rock inscriptions and
petroglyphs found in Kazakhstan and surrounding areas, to further explore the deep-rooted use of tanbas in
marking kinship, social organisation and spiritual practices among nomadic tribes. These tangible symbols
from ancient rock art were compared with ethnographic surveys and interviews with contemporary Kazakh
and other Turkic tribal communities, allowing a connection to be made between the historical significance of
tanbas and their continuing relevance in modern society.

A semiotic approach was central to the analysis of these symbols. By examining the geometric forms
and symbolic meanings embedded in the tanbas, the study applied semiotic theory to decipher the cultural
and spiritual messages conveyed by these symbols. The research also relied on visual analysis to understand
the aesthetic and symbolic evolution of tanbas across Turkic groups, exploring how these symbols adapted
and evolved in response to changes in political structures, economic relations and religious beliefs,
particularly in the context of shamanism and its metaphysical associations.

Finally, the study incorporated comparative cultural analysis to contextualise the tanbas within the
broader framework of nomadic Turkic societies, examining their significance in both internal and external
relations. This approach provided a richer understanding of how tanbas served not only as markers of ethnic
identity, but also as dynamic symbols of power, unity and cultural heritage over centuries.

By integrating a variety of materials, including historical texts, archaeological evidence, ethnographic
surveys, and semiotic theory, the study provided a multidimensional analysis of the tanba, shedding light on
its cultural, spiritual, and social functions within Turkic societies. The methodology was thus designed to
highlight the enduring legacy of these symbols and ensure their continued relevance in understanding Turkic
identity and cultural continuity.

Results

The examination of the historical and cultural significance of the Turkic «tanba» and related stamps
reveals profound insights into the social, political, and spiritual frameworks of ancient Turkic societies.
These stamps, which served as personal and collective identifiers, transcended simple markers of ownership
to become intricate representations of the cultural, spiritual, and socio-political identities of their people. The
consistent use of stamps across the Turkic world, from the steppes of Central Asia to the Caucasus,
underscores their essential role in binding communities together through shared cultural and spiritual
heritage. As demonstrated in the Orkhon inscriptions, these stamps were not only functional in marking
property or animals but were deeply embedded in the worldview of the Turkic peoples, linking their identity
with the broader cosmos and their belief systems. The application of these symbols to cattle, household
items, and in governance illustrated their enduring relevance in social organization, distinguishing between
tribes, clans, and political entities.

A central theme emerging from the analysis is the evolution of «tanba» from its early use as an
ownership mark to a symbol of social status, power, and ethnic unity. This transformation signifies the
increasing importance of stamps in defining not only the material and economic aspects of Turkic life but
also the intangible realms of power, status, and spiritual connection. The case of the Turkic Khaganate,
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where “Tughyrak” and “Tughri” marks denoted royal power and political control, highlights the symbolic
function of “tanba” in asserting territorial and administrative dominance.

The linguistic variety and etymology of the term “tanba” across Turkic languages — ranging from
“Damga” in Azerbaijani to “Tanba” in Kazakh — further attest to the shared but regionally distinct cultural
elements within the Turkic world. This diversity, while maintaining common roots, underscores the
adaptability of these symbols in the varied socio-political contexts of the Turkic peoples.

The earliest known Kazakh tanbas are found among petroglyphs (rock carvings). In domestic
dictionaries, the term “tanba” is defined as a mark, sign, stamp, or seal. Linguists have posited that the
variations in the terms “tanba,” “damga,” and “damga” can be attributed to metathesis, a phonetic
phenomenon. According to Bazylkhan Bukhat, the sounds “m,” “n” (1), “gh,” and “b” underwent mutual
shifts and transformations. For instance, the ancient Mongolian words “tamak-a,” “tamakalagu,” and
“tamakatu” evolved into the modern Kazakh terms “tagba” (tanba), “tanbalau” (to stamp), and “tanbali”
(stamped) [7].

Among the steppe nomads, kinship-based groups were referred to as “ru” (clan), and their smaller
subdivisions were called “taipa” (tribe) [7; 264]. The Kazakh people are generally divided into several major
tribes, which are composed of smaller clans. This brief overview highlights the deep historical roots of
Kazakh tamgas, their linguistic evolution, and their role in defining kinship and social structures among the
nomadic tribes of the steppe.

Moreover, the stamps’ association with Shamanism and their role as totems or spiritual emblems offer
critical insights into the religious and metaphysical dimensions of Turkic life. These symbols acted as
protectors, ensuring the safety of the community while simultaneously connecting the physical and spiritual
realms. Over time, as Turkic societies evolved, these stamps integrated into the broader cultural fabric,
maintaining their foundational role in reinforcing group identity, social hierarchy, and power structures.

The enduring legacy of “tanba” and similar marks in contemporary Turkic cultures demonstrates their
resilience and continued cultural relevance. These stamps, whether engraved in stone or branded onto
animals, remain a testament to the historical continuity of Turkic cultural practices, linking the past with the
present. The study of these marks reveals not only the unique worldview of ancient Turkic peoples but also
their capacity to communicate identity, belonging, and status through symbols that have transcended
generations.

Discussion

The tanba is an ancient sign that has been transmitted across generations, centuries, and kinship lines
and has cultural, social and political significance among the Turkic peoples. These stamps, not only in their
external form but also through their internal content, shape the spiritual world, existence, and worldview of
the individual, becoming a foundational element of collective identity. A symbol is not just a sign; it is the
path to self-knowledge for a people, a philosophical foundation that defines the attitude of the past and the
perspective of the future [8]. The symbols, patterns and designs of the Turkic peoples are primarily seen as
symbols of great changes and new possibilities in human history. The use of iron in the creation of these
symbols further ensured their durability and stability, thus expanding their scope of application. In the
Anatolian region, symbols were widely used on domestic animals such as cows, horses and sheep, as well as
on household tools, and even the ancient tribes and communities inhabiting the region, including those in
Anatolia, widely used (names in Old Turkic language “Damga”, “Tanga” and “Tarn6a’) symbols [8].

In the work “Kutadgu Bilig” by Yusuf Balasagun, written between 1069 and 1070 in the city of
Balasagun and completed in Kashgar within eighteen months, the word “tanba” was widely used in
meanings such as symbol, stamp, seal, engraver, and impressioner. The word “Tanba” was used alongside
“Tamka” in Old Turkic. In Chagatai, the term “Tanba” was used; in Kumyk Turkic, “Tamna”; in Qirat and
Soyen, “Tanma”; and in Kazan Turkic, “Tanba” [8].

In addition, the word “Tanba” was widely used among Turkic-speaking peoples in the Caucasus,
including the Kyrgyz and Azerbaijani peoples. For example, the Kabardians call it “Damyge”, the Adyghe
“Tamyga”, the Abkhaz “Adamyg”, and in Russian literature it is written as “Tavro” or “Tanba”. In the
Kyrgyz language, the word “tam” also has meanings related to ignition or combustion. In the Azerbaijani
language it is called “Damga” [9; 153—174]. In Kazakh, the word “Tanba” is synonymous with “tutan” and
“jan”, both of which pertain to symbolic representation. The etymology of the word “Tanba” may contain
meanings, such as knowing, solving or revealing a secret. The root of this word may be “Tany” [9; 153—
174], which also means knowledge or resolution.
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In Turkic tribal and clan traditions, the term tanbaa (or damga) denotes a handcrafted emblem
functioning as a symbolic signature or identity marker. Of particular significance are the ancient Turkic
alphabet symbols—especially those preserved in the Orkhon-Yenisey inscriptions from the Goktiirk
period—which compellingly illustrate the enduring cultural and communicative role of tanba across
centuries.

The “Orkhon Inscriptions” first came to light in 1889. (The 1 figure illustrates the ancient runic
inscription discovered on a stone tablet from the Yenisei region, which reads: “Orkhon Warriors”. Figure 1.
H. Nurgiil Begi¢, Hamdiye Onal Capik. Taken ¢ from page 161 of the article published in 2020, “Orkhon
Inscriptions” have taken a significant place in history). The famous monument was first read by one of the
pioneers, the Danish Turkologist Vilhelm Ludwig Peter Thomsen (1842-1927), who, after studying the
inscriptions in 1893, concluded: “The monument was erected under the orders of Kultegin and Bilge
Khagan, and the inscriptions on the stone have been proved to be written in Old Turkic”. The symbols used
in this script have been referred to as runic and their similarity to the symbols of the ancient Scandinavian
alphabet has also been noted. In addition, near the Hac1 Bayram Mosque in Ankara’s Altindag district stands
the Temple of Augustus, originally constructed on the site of a Phrygian sanctuary. According to historical
accounts, it was commissioned around 25-20 BCE by Pilamenes, son of the last Galatian ruler Amintas, as a
gesture of allegiance to the Roman Emperor Augustus. Thomsen was particularly surprised to find that the
inscriptions on both monuments contained common symbols written in the ancient Turkic “runic” script.
Thomsen was particularly surprised to find that the inscriptions on both monuments contained common
symbols written in the ancient Turkic “runic” script.

Figure 1. Orkhon inscriptions

In 1072-1074, Mahmud Kashgari, in his work Diwan Lughat al-Turk, written in Baghdad as a
dictionary in both Turkic and Arabic languages, specifically noted that the word “Tanba” is derived from
Persian and that the Turkic people currently use both the words “Tanba” and “Damga” interchangeably [10;
679].

In the context of Kazakh society, the evolution of clan and tribal tanbas, influenced by the progression
of traditions and ideologies, has resulted in the preservation of their fundamental forms. This preservation
has been observed even during periods of significant historical upheaval, with modifications to tanbas being
confined to minor additions. The alteration of a clan's tanba was considered a loss of its value or
independence, underscoring the cultural significance and the resilience of these symbols. The evolution of
tanbas can be categorised into two primary forms: branching, involving the addition of lines to the primary
tanba, and merging, entailing the amalgamation of two tanbas into a single entity.However, it is noteworthy
that tanbas belonging to related clans, such as those shared between Kazakhs and Nogais, frequently exhibit
significant disparities. For instance, the Naiman tanba among the Nogais is depicted as a “hammer,” while
the Kereit tanba is a “sword,” and the Argyn tanba is a “comb”—distinct from their Kazakh counterparts [11;
265].

(Fig. 2. Tanba Symbols of Kazakh Clans and Tribes. Adapted from the article “Review of Clan
Symbols of the Altai Kazakhs” by Shynarbek Seitkhan and Samat Kairollayevich Samashev, available
at https://www.archeokz.com/index.php/archeokz/article/view/457).
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Figure 2. Tanba Symbols of Kazakh Clans and Tribes

The tanba symbols of the Altai Kazakhs have not previously been the subject of specialised research.
Consequently, a new scientific project has been initiated, and research efforts are in their infancy. The tanba
symbols of the Altai Kazakhs have not previously been the subject of specialised research. Consequently, a
new scientific project has been initiated, and research efforts are in their infancy. The Kazakhs have
historically inhabited the Altai region, and today they can be found in Kazakhstan, Russia, Mongolia, China,
and Turkey (Kazakhs who migrated from Altai to Anatolia). A two-year archeo-ethnographic expedition to
these regions is currently planned, and for the time being, the research team is reliant on extant written
sources.

The tanbas of the Kazakhs of the Mongolian Altai has been addressed in the works of Gagaa Ovogtoi
Zolbayar [11; 271]. However, no dedicated study has been conducted on the tanba of the Kazakhs living in
the Russian Altai to date.

In addition to tanbas, rock inscriptions offer a rich reflection of the spiritual and cultural life of ancient
Turkic tribes. These carvings function not only as artistic expressions but also as invaluable historical
sources, shedding light on the worldview, social structures and belief systems of the era.Significant
contributions to the field have been made by researchers such as A.Kh. Margulan and A.l. Shrenk, whose
studies of rock inscriptions in Kazakhstan have yielded profound insights into the lifestyle and history of the
Turkic peoples. During his 1842-1843 expeditions in Betpakdala, Shrenk linked these inscriptions to the
Oghuz period, thereby extending the historical boundaries of the Turkic world and offering evidence of their
migrations from Kazakhstan to Anatolia [12; 51]. These findings underscore the deep cultural and historical
connections of the Turkic peoples, thus providing new avenues for understanding their ancient migrations,
way of life, and cultural heritage.
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These findings underscore the deep cultural and historical connections of the Turkic peoples, thus
providing new avenues for understanding their ancient migrations, way of life, and cultural heritage.

In the historical development of the Turkic peoples, the term “symbol” or “tanba” was considered not
only a mark or symbol, but also an important cultural heritage and a tool for social identification, playing a
distinctive role in the differentiation of individuals and groups over the centuries, embodying both social and
political significance.

In the early periods of nomadic warfare and throughout the history of the Turkic peoples, symbols were
used in animal husbandry as identification marks on various parts of animals. The tradition of using symbols
in Turkic culture spans from early periods till present and is considered an important phenomenon that has
found its place in many elements of material culture. In addition, in order to regulate relations between
neighbouring tribes, each tribe or clan displayed its unique characteristics by imprinting its specific symbol.
In this way, the tradition of “imprinting symbols” became a significant mark representing the social structure
and cultural values of the people. Along with the tradition of “stamp printing”, the tradition of “branding”
animals, especially large or small species, to distinguish them from each other was also widespread. (The
Figure 3 shows the moment of “branding” a lamb: Reference: https:/www.youtube.com/watch?
v=2081f21JubU, taken from the YouTube channel).

Figure 3. the moment of “branding” a lamb

The most common methods of branding cattle are as follows: ear piercing or tattooing (marking the
inner part of the ear with inked numbers), applying ear tags, marking the neck with leather tags (collars),
cutting the ear or burning the horns to apply a number, etc. The most common methods of branding cattle are
as follows: ear piercing or tattooing (marking the inner part of the ear with inked numbers), applying ear
tags, marking the neck with leather tags (collars), cutting the ear or burning the horns to mark a number, etc.
In the context of dairy farming, the most effective method is to mark the ears using a specialized device,
known in scientific literature as the lvanov method. The cutting and numbering of ears follows a specific,
well-established pattern. For instance, the incision or notch in the centre of the ear denotes a specific number.
The Ivanov method involves the use of a branding iron (identification implement) that is cooled to a
temperature of 196 °C, employing either cold nitrogen or a mixture of alcohol and ice (a powerful cryogenic
medium) as a cooling agent [13; 78].

The branding marks (numbers) on woolly animals are visible from a distance. This method is notable
for its non-invasiveness, zero effect on animal’s integument, and its absence of scarring or other adverse
effects on the quality of the skin [13; 78]. The application of the brand should be directed toward the visible
and firm parts of the body. In Al-Igna, it is stated: “The brand should be applied to the firm and visible parts
of the body where wool does not grow much [14]. It is also recommended to brand the ears of sheep and the
hips of camels and cows. This recommendation is based on the premise that the hip region is considered to
be the body part that is least prone to discomfort. Additionally, the sparse wool in this area ensures that the
branded mark will be clearly visible. To ensure optimal visibility of the mark, it is imperative that the animal
is securely tied to a stand, its wool is shaved, and the area is meticulously cleansed with 96°C denatured
ethyl or isoamyl alcohol. The duration of application of the branding iron to the animal's body should be 30—
35 seconds for a 6-7 month old calf, 3540 seconds for a 6-18 month old heifer and 50-80 seconds for an
adult cow, depending on its age. Initially, the branding iron is heated in a fire. It is important to note that coal
and fuel oil are not utilised in the heating process, as they may cause severe damage to the animal’s skin. The
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men of the household then prepare the animal for branding. The animal to be branded must be at least six
months or one year old. In certain instances, adult animals may also undergo branding, particularly if they
have been recently acquired. The preferred areas for branding are the dorsal region or the right and left hip
area (Fig. 4: “A branded cow in the district of Kizilirmak near the city of Samsun, Republic of Turkey” from
the article by Giil Seyfullah, 2024, page 123).

Figure 4. The symbol is printed cow. (Kizilirmak)

Following the completion of the branding process, the brands are subjected to a heating procedure
involving exposure to fire. Thereafter, they are immersed in cartwheel oil for the purpose of cleansing.
Subsequent to this, the brand is suspended in a location that is both dry and devoid of precipitation, whether
on the grass or in a corner of the stable. The application of brands to animals is primarily indicative of the
clan to which the family belongs. (Fig. 4) (Figure 5 is taken from page 123 of the article written by Gtil
Seyfullah in 2024). The brand design, crafted to mirror the clan’s insignia, served to underscore pivotal
aspects of the social structure, power system, and tribal relations of that era, preserving these elements
through successive generations.

Figure 5. Ayibogan (Ayibogan) is a stamp of the dynasty for the animal. “Ram-headed stamp”

The evolution of the concept and function of brands has been a subject of interest for scholars in vari-
ous fields. The evolution of the concept and function of brands has been a subject of interest for scholars in
various fields. The transformation of brands from mere symbols of ownership to instruments for delineating
individual rights and social status has been a focal point of analysis. As the role and prestige of brands in so-
ciety became more clearly defined, their influence in shaping social inequality within a “private property”
society became particularly significant. These brands have been employed across a variety of domains, in-
cluding as emblems and logos, and have become integral components of traditions that encapsulate diverse
facets of culture. Recent advances in the comprehensive study of the social and cultural functions of brands
underscore their special place in the historical development of Turkic peoples. It was observed that brands
had become not only symbols of ownership but also key tools representing national identity and cultural val-
ues.

In Central Asia and the Eurasian steppes, as well as in the Caucasus, brands functioned as a medium of
communication, embodying a variety of meanings including cosmogonical, mythological, religious, econom-
ic, and cultural. In Turkish culture, the terms brand, mark, and “Im,” “En” were widely used, being common
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in the neighbouring Azerbaijani region. These terms were recognised as shared concepts in the cultures and
languages of both countries. The historical origin of the word “IM” [14; 153-174] in Old Turkish under-
scores its role as a cultural stamp, resonating not only in Anatolia and Azerbaijan but also among all Turkic-
speaking communities. Such branding practices reveal deep-rooted cultural affinities between the two re-
gions, with the term «Im» frequently appearing alongside expressions like “Uanis,” “Uangis,” and “Uanes”
[14; 168], all connoting luxury and ornamentation. Closely embedded within the Turkish linguistic tradition,
brands convey their meanings through material culture and their spiritual and symbolic significance.

Moreover, within the context of Turkish culture, there has been a preservation of cultural values such as
brands, symbols, and marks from antiquity to the present era. In addition, the concept of “brand” [15; 168] is
identified as a significant factor contributing to enrichment of the folkloric and ethnographic heritage of Tur-
kic society. Despite the evolution in the scope of brand utilisation following the advent of Islam in Turkey,
these elements continue to be widely employed across diverse domains, particularly in the realms of art and
craftsmanship, manifesting in novel forms. In this regard, it is evident that Turkish individuals not only uti-
lize their native languages but also preserve their distinctiveness and semantic nuances through artistic ex-
pression. Consequently, Turkish culture and art have played a pivotal role in shaping the inner nature and
cultural values of diverse peoples and nations across various historical periods. In the context of Turkic soci-
ety, brands have assumed a particularly salient role, serving as a tangible symbol of the profound connec-
tions and mutual understanding between the state, tribal and clan communities. These brands have emerged
as pivotal conduits for comprehending the linguistic nuances of the nation, its ethnic and cultural differences.

In Central Asia, brands, especially those related to Shamanism, were widely used as representations of
totems, gods, and spirits. The followers of the Shamanic religion utilised symbols and marks to safeguard
sacred areas, defend against external threats and delineate their communities. According to the Shamanistic
worldview, the utilisation of symbols and marks was regarded as a pivotal action aimed at establishing con-
nections with the external world, summoning ancestral spirits to their aid, and fortifying the unity and protec-
tive power of the community. These symbols, in their capacity as symbolic representations, served not only
as reflections of their beliefs and spiritual worldview but also functioned as tools to ensure the life and safety
of the community.

As time passed, these symbols evolved to embody not only religious and cultural significance but also
to become an integral component of the economic and social structure. In Central Asia, these marks not only
served to identify cultural and ethnic differences but also functioned as indicators of economic relationships
and social statuses. With the evolution of trade and socio-political structures, these marks transitioned into
instruments that conveyed coded information pertaining to social order, superseding their mere visual sym-
bolism.

It has been asserted that a brand constitutes an eternal symbol of history and functions as a spiritual
bridge connecting the past and the present. The utilisation of brands by the Turkic peoples served primarily
as an instrument for distinguishing, identifying, or expressing their distinctiveness to the external world, in-
cluding domestic animals and household items of specific clans and tribes. Each brand and ornament, provid-
ing its own history, made people feel the distinctiveness of their culture and their civilizational existence.

The inscription of a brand on paper or stone constitutes more than a mere symbol; it is the code of a na-
tion’s cultural existence. This code is a manifestation of geometric symbols, religion, mythology, and spir-
itual worldview. For the Turkic peoples, the brand symbolises unity and strength, spiritual uniqueness, and
cultural development. In its historical context, the brand functioned as a marker of social inequality, repre-
senting a new image of society and history in the process of evolution and renewal.

From the moment of its selection, the brand thus came to embody not only culture and civilisation, but
also a reflection of the psychological state and existence of the society during a particular era. The interpreta-
tion and utilisation of brands have been subject to constant evolution in response to the demands of the pre-
vailing socio-cultural environment. Nevertheless, the brand has consistently retained its status as a spiritual
value, serving as a guardian of uniqueness and distinctiveness within society. In the context of Turkic cul-
ture, the brand functions not only as a conduit for interaction with the external world but also as a mirror of
the inner world, wielding considerable influence over the spiritual realm of the individual and shaping their
behaviour and perspectives. The brand is underpinned by a series of ideas and values that are widely recog-
nised. These ideas have had a profound impact on the collective consciousness of society, shaping its histori-
cal, political and cultural development.

The brands used by tribes and clans were primarily intended to distinguish ethnic groups from each oth-
er and highlight their characteristics. However, for Turkic tribes, these brands not only served as means of
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distinction but also played a role in becoming the main symbol that defined their ethnic unity and common
existence. The creation of the “we” concept by the Turkic tribes, through the use of these symbols to distin-
guish themselves from foreign nations and neighboring tribes, was a step toward strengthening their national
unity. According to the provided information, these brands functioned not only as cultural and domestic
markers but also as instruments for transmitting economic information. In other words, brands in the lives of
Turkic peoples were not just symbols of ethnic distinction but also became important communication tools
for regulating economic and trade relations.

In the early medieval Turkic states, which were composed of tribal and ethnopolitical unions, the role of
brands was elevated to a special status. In particular, brands played a unique role in the administrative gov-
ernance system, foreign policy, and other state affairs. The concept of a brand is predicated on encoded
graphic information, which reflects the ancient philosophy of the proto-Turks. The deciphering of this infor-
mation necessitates the application of the laws of nature and logic.

In the ancient Turkic states, a brand was not only a symbol of ruling power and the state system but also
a mark representing the nation's spiritual independence and cultural heritage. The significance of the brand is
such that it serves as a repository for the spirit of a particular generation, its values, and worldview, enduring
continuity and cultural transmission.

The utilisation of the brand in the Turkic Khaganate served as a primary symbol of power. For instance,
the Khagan’s brand was known as “Tughyrak,” and subsequently, within the Western Turkic Khaganate, it
was designated “Tughri” [15; 171]. This concept was pivotal in defining power and social status, thereby
illustrating the precise structure of political and social relations.

The article discusses the historical and cultural significance of the Turkic peoples' brands and their role
in the social and political context. The author's observations reveal that brands not only served to denote eth-
nic distinction but also functioned as symbols of social status and power. The utilisation of these brands as
instruments for establishing connections between disparate periods and cultures is also highlighted.

The symbols of the Turkic world possessed unique symbolic meanings and played an important role in
cultural, political, and economic relations with neighbouring peoples. These symbols were utilised as a
means of determining social status and marking one's place in society [15; 171]. Through their symbols, each
tribe and clan expressed their strength, spiritual world, character, and culture. Despite the variability in the
specific meanings attributed to these symbols, their overarching significance remained consistent across di-
verse Turkic communities. These symbols served not only as mere marks but also as conduits for expressing
the nation's inner essence, its national spirit, and its cultural identity.

The emergence of symbols in the history of brands functioned not only as a conduit for establishing
connections with the external world but also as a pivotal element in defining the evolving worldview of soci-
ety, the spiritual realm of individuals, and their position within societal structures. The role of symbols is of
particular significance in this regard, given that they evolved over time, acquiring new meanings and assum-
ing an important place in social, political and cultural contexts.

The cultural heritage of the early Turks has not lost its philosophical depth or historical significance
even today. These symbols and marks, preserved in traditional arts and design, continue to exert a profound
influence on the future of Turkic culture. Each symbol serves as a cultural conduit, connecting the past and
future of the Turkic peoples.

In order to uncover meanings of these ancient symbols, it is necessary to to analyze symbolic system of
medieval Turks from semiotic point of view [15; 172]. Each geometric line in ancient Turkic symbols carries
special historical significance and represents a specific system [15; 173]. In this analysis, it is important to
consider current methodological achievements and shortcomings and explore comprehensive research ap-
proaches.

As time passed, the use and meaning of symbols underwent a transformation, evolving from a mere
mark of ownership into a means of delineating individual rights and social status. As the role and prestige of
symbols in society became clearer, their significance in shaping “private property system” and social ine-
guality became particularly pronounced. These symbols manifested in diverse domains, including emblems
and logos, and became integral components of traditions that traditions that codified and differentiated cul-
tural practices and values.

Conclusions
The utilisation of symbols and marks by Turkic peoples is not merely an exercise in aesthetic and sym-
bolic significance; rather, it is a vital element that regulates cultural, social, and political structures. From
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ancient times to the present, symbols have played a multifaceted role in Turkic society, defining the unique
characteristics of individuals, their social status, and their place within the community. As a component of
cultural heritage, these stamps serve to preserve the historical and developmental narratives of Turkic peo-
ples, thereby ensuring their transmission across generations and honouring their rich past [15; 178].The sys-
tematic study of marks in Turkic culture offers profound insights into the spiritual and material heritage of
these societies. Symbols have become a cornerstone of Turkic folklore and ethnographic traditions, illumi-
nating diverse aspects of their culture. Their contemporary application in traditional arts, crafts, and modern
design continues to foster the renewal and evolution of Turkic cultural expressions.This research deepens our
understanding of the historical culture of Turkic peoples, exploring the interplay between symbols and social
structures, economic relations, political systems, and spiritual worldviews. It recontextualizes Turkic history
and culture while providing a foundation for revitalizing the use of symbols and cultural traditions in modern
contexts.

The findings are applicable across multiple disciplines, including archaeology, history, ethnography,
and cultural studies. They also serve as a valuable resource for promoting and preserving the cultural herit-
age of Turkic peoples, shaping national identity, and inspiring modern symbol and stamp design.By compar-
ing existing studies on the tanbas of the Altai Kazakhs abroad with current Kazakh tanba research, we con-
clude that: The tanba symbols of the Altai Kazakhs have not been the focus of specialised research until now,
calling for systematic investigation and interdisciplinary analysis. The Kazakh people, whose historical roots
are firmly established in the Altai region, are now dispersed across a humber of countries, including Kazakh-
stan, Russia, Mongolia, China, and Turkey. A two-year archeo-ethnographic expedition to these regions is
currently planned, although the present research relies on written sources. The tanbas of Kazakhs in Xinjiang
Altai, Turkey, and Mongolian Altai have been documented by scholars such as Su Beihai, Khalifa Altay, and
Gagaa Ovogtoi Zolbayar. However, the tanbas of Kazakhs in the Russian Altai remain underexplored. This
research underscores the cultural and historical significance of tanbas and paves the way for future studies,
ensuring the preservation and revitalization of Turkic cultural heritage.
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B.E. CaraeBa, b.A. Cupaxena

«TAHBA» xone « IAMEI'A» Tan0a/1apbIHBIH TYPKi KOFaMbIHAAFbI MYpPachl:
Typki k9He AJTail Ka3aKTapbIHBIH MbICAJIBIHAAFBI KO3Kapac

Makanaga tamranap MeH MepiepliH Typki KorFamIapbhIHAAFbl, ocipece AJTail Ka3aKTapbIHAAFbl TEPeH
MOJICHH, QJICYMETTIK JKOHE PyXaHU MaHBI3IBUIBIFEI 3€PTTENreH. by Oenrijep anFaliblHAa TEK MEHIUIK Heci
peTiHe KOJJaHBUIFAHBIMEH, YaKbIT ©T¢ Kelie 3THUKAJBIK COMKECTIK, QJICYMETTIK HepapXHs jKOHE PyXaHH
CCHIMICPIIH KyaTThl OcifHeCiHe aifHANIbl. AJFAIbIHAA MCHIIIK MICHTU(QHUKATOPBI PETIHC MaliIalaHblIFaH
TaHOanap, yakplIT eTe Kene Owiik, Oipimik jkoHe ayMakThIK Oakputay Oenrinepine adHambin, Typki
IYHHETaHBIMBIHA TepeH CiHin KeTTi. Onap mamMaHu3MMeH OaiIaHBICTBHI OOJBII, MaTepHANIBIK KIHE PyXaHH
olemMzep apachlHAAFbl OalNaHBICTBI OCHHENEUTIH KOPFAyIIbl >KoHE MeTa(U3MKaNbIK pesaepre ue OOabL
TamramapablH TUIIIK XKOHE TeorpadusUIBIK SPTYPIIIIri olapAbH OeiiMaeny MyYMKIHAIrH koHe Typki Tingec
aliMakTapJarsl KEHIHCH TapasiFaH BIKMAJbIH alKpHAaiasl. TamramapasiH OpxoH jkazbamapel MeH Kyranry
Binirtig «KyTThI OUTiK» CHAKTBI €XKENri MOTiHAepAe Ke3Iecyi OJapAblH TapUXH JKOHE Kas3ipri KOHTEKCTeTi
MaHBI3ABUIBIFBIH KopceTeni. TYpki XalbIKTapbl apachblHAa TaMFajlapIblH Ka3ipri TaHAarbl KOJAAaHBLUIYBI
ONApAbIH MOJCHU COMKCECTIKTI YpIaKTaH-YpIakka cakrail any kaOuneTin ponmenneitmi. bynm 3eprrey
TaMFaJIapJiblH TEK MCHIIIK Oenrijepi eMec, COHIai-aK dJIEYyMETTIK MopTede, KaybIMIACTBIK JKOHE
IYHHETaHBIM TypaJibl akapar OepeTiH MojieHn Oenriiep eKeHAITiH TaNesel i, COHBIMEH KaTap eXeJri KoHe
Kasipri Typki KoFaMJapbIHBIH PyXaHU XKSHE CasCy AMHAMUKACH! Typajbl MaHBI3Ibl MATiMETTEp Oeperi.

Kinm cesoep: Tamra, Mep, TYPKi MOAEHHETI, ANTall Ka3aKTapbl, 9JI€YMETTIK KYphUIBIM, STHUKAIBIK Oenriiep,
IIiHA CUIMBOJIU3M, TYPKi TalillaJapsl, pyHa.

B.E. CaraeBa, b.A. Cupaxena

Caenst Hacaenust KTAHBA» u « IAMI'A» B Typenkom o01iecTBe:
B3IVISI/] HA IPUMepe THPKCKHUX M AJITAHCKUX Ka3aX0B

B crathe paccMaTpuBaeTcsi KyJIbTYpPHOE, COLIMAIBHOE U TyXOBHOE 3HAYEHUE TaMI'd U IITAMIIOB B TIOPKCKHUX
ofbImecTBax, C OCOOBIM AaKIEHTOM Ha AJNTaiiCKMX Ka3axoB. OTH CHMBOJBI BBIXOJAT 32 paMKH HX
MEepBOHAYANBHON (DYHKIIMM KaK MPOCTBIX MapKepOB COOCTBEHHOCTH M CTAHOBSTCS 3HAYMMBIMH MapKepaMu
STHUYECKOM  HMIEHTHMYHOCTH, COLMAIbHOM  HepapXxuM M  JOyXOBHBIX BepoBaHMH. M3HawanmpHO
HCIIONB30BABINUECS AT 0003HAYEHHsI COOCTBEHHOCTH, TaMTH TPaHC(OPMHPOBAINCH B CHMBOJBI BIIACTH,
€IMHCTBA M TEPPUTOPHAIBHOTO KOHTPOIS, TTyOOKO MHTETPHPOBAHHBIE B TIOPKCKYIO MHPOBO33PEHYECKYIO
Tpaauumio. CBsi3aHHBIE C IIAMAaHW3MOM, OHH TaK)Ke MPHOOpPENM 3alIUTHBIE M MeTadH3MYeCKUe POy,
OJIMLIETBOPSISL CBSI3b MEXKIY MAaTepHAIBHBIM M JYyXOBHBIM MHpamu. JIMHTBHCTHYECKOe M Teorpaduyueckoe
pa3HoOOpasue TaMr MOJYEPKHBACT HMX MPUCIOCOOSIEMOCTh M IIMPOKOE BIIMSHHE B TIOPKOS3BIYHBIX
peruoHax, ot Kaskaza no LlenTpanbHoii A3un. VX mpucyTcTBHE B JPEBHHUX TEKCTaX, TakuxX kKak OpXOHCKHE
Hagmucn u «Kyrtaary Bummr», cBumeTenscTBYyeT O MPOAOIDKArOUmEeHCs BaXKHOCTH STHX CHMBOJIOB Kak B
HCTOPHYECKOM, TaK U B COBPEMEHHOM KoHTekcTe. [Ipomorpkarommieecss HCIONB30BAHHE TAaMI TIOPKCKHMH
HapoiaMH JEMOHCTPUPYET UX YCTOHYMBOCTh M CIIOCOOHOCTH COXPAHATh KYIBTYPHYIO WASHTHYHOCTH Ha
NPOTSDKCHUH MOKOJIeHHH. B cTaThe mokas3bIBaeTcsi, YTO TaMIH SBISIOTCS HE TOJIBKO 3HAKAMH COOCTBEHHOCTH,
HO ¥ KyIbTypHBIMH O3MOJeMaMu, KOTOpBIE IIepealoT COLMANbHBIA CTAaTyC, HPUHAMIECKHOCTE U
MHPOBO33PCHUE, NMPEAOCTABIIAA KIIHOY K OCMBICIICHUIO leXOBHOﬁ U TOJUTHYECKOMN JWHAMUKHU KaK OPEBHUX,
TaK ¥ COBPEMEHHBIX TIOPKCKHX OOIIECTB.

Knmiouesvie cnosa: TaMra, Ii€4aTrb, TIOPKCKas KYyJbTYypa, anTaickue Kazaxy, conualjibHass CTPYKTYypa,
OTHUYCCKHE 3HAKU, penumo31-n>1ﬁ CUMBOJIU3M, TIOPKCKUE ITJIIEMEHA, PYHBI.
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