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Some aspects of the creative industry development in Kazakhstan

Economic, social, and political modernisation is the key to the development of the state, but cultural
modernisation, in particular the modernisation of culture and the arts, is also important. This renewal
(‘improvement”) of an established industry in the context of specific values (including, the West) and socio-
cultural realities, paradigms of progress, efficiency, improvement, development of various initiatives,
emergence of subcultures, and others involves reflection in accordance with the requirements. Today, the
focus on human life and culture is mainly on the values and style of the Western world and the development
of individualism and greater freedom, such as creativity, which leads to an understanding and change in the
modernisation of culture and art. One of the problems of high socio-cultural conditions for the development
of contemporary creative industries in Kazakhstan is the lack of necessary theoretical and methodological
basis for their active implementation in the domestic socio-humanitarian tradition. Secondly, systematic
research of Kazakhstani society, cultural environment and science based on the work and experience of
foreign scientists studying the development of this type of socio-cultural practice is needed due to the lack of
publications and developments on this issue. The paper aims to review the literature on the field of creative
industries in the world, analyse the achievements of individuals in the field of arts and culture in Kazakhstan
and identify the legislative documents necessary for the development of the creative industries. The research
is based on general historical, logical, and comparative methods. The authors believe if the state supports the
creative industries in Kazakhstan, modernisation of public consciousness in Kazakhstan, conducting a policy
of integration of culture and commerce within the creative industries, taking into account positive aspects of
the new era, adaptable to the times; the development of the Kazakhstan “Creative Industries Development
Concept” may open new horizons for the creative economy development in Kazakhstan.
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‘Fine arts, literature, music, cinema, and theatre
very often mirror the politics of a society’
Martina Fisher

Introduction

Our research looks into the culture as a collection of creative resources in which the driving force be-
hind the post-industrial revolution. “Creativity” is a key concept in the post-industrial world. Creative
spheres directly use the resources of culture. These are areas based on personal creativity, skill and talent,
and they can create value and jobs by producing and using intellectual property, from visual and theatrical art
to software and the media.

Today seems that the phenomenon of changing the socio-cultural reality - modernization - is helping to
open up new “boundaries” of political, economic, legal, and other components of cities, regions, and coun-
tries. Modernization is also a process, carried out in any sphere of human activity, determining the tendencies
of development depending on their current state and passing from one phase of life to another. For instance,
the emergence of modernization theory, which was formed based on analysis and reflection of changes oc-
curring in preindustrial and subsequent epochs, in the post-modern post-post-industrial period today. There-
fore, the interest is increasing in research in our society. At what stage modernization would be actively man-
ifested in the conditions of scientific and technological progress and the transition to the capitalist mode of
production, which required changes in the system of management, the economy and the political structure.

According to political scientist S. Huntington, modernization as a process has nine different
characteristics: “Revolutionary, complex, systemic, global, extended, stepwise, homogenizing, irreversible,
progressive” [1; 287]. These characteristics cover all spheres of human activity and can have a positive or
negative impact on human life.

Economic, social, political modernization is a key factor in the development of the state, but cultural
modernization, or rather modernization of the sphere of culture and art is relevant.
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This includes updating/upgrading (“improvement”) of the industry, established in the context of specific
values (including Western), and reflection in accordance with the requirements for socio-cultural reality, the
paradigm of progress, efficiency, improvement, the development of various initiatives, the emergence sub-
cultures, etc.

Today the focus in human life, culture is mainly on the values and style of the representatives of the
Western world, as well as on the development of individualism and a great expression of freedom, for
example, creative activity, which leads to understanding and at the same time changing the trend of
modernization of the sphere of culture and art.

It should be noted that as a result of the modernization of the sphere of culture and art in various
historical periods, the socio-cultural reality of the Western world was characterized by “excitement”. For
example, in history of the Renaissance in the Enlightenment, the birth of talented artists, along with mastery
of literary creations and information technology, was the creation, reproduction, distribution, and marketing
of artistic products.

Experimental

When studying the issues of the creative industry development in Kazakhstan, historical-logical and
comparing methods are used, i.e. comparative approach. This article provides a comparative analysis of the
literature by western scholars and examines the developmental stages of the cultural industry in the world. In
addition, we analyze the key terms found in our research using a semantic approach, texts, and interpreta-
tions of the content of the development of culture, art, and creative economy using a hermeneutic method.

Results and Discussion

Regarding the high socio-cultural situation of the development of the modern Kazakh creative industry,
on the one hand, there is a lack of the theoretical and methodological basis necessary for their active
introduction into the domestic social and humanitarian tradition. On the other hand, the study of the process
of development of this type of socio-cultural practice, as well as the small number of publications and
developments on this issue accumulated by foreign scientists based on the work and experience, there is a
need for systematic researched works in the Kazakh society, cultural environment and science. The purpose
of this article is to review the works of foreign scientists in the creative industry, to analyze the achievements
of individuals in the sphere of Kazakh art and culture, and to identify the legislative documents necessary for
the development of the creative industry.

Dwelling some basic terms of our research: “cultural industry” (in the singular, as a whole
phenomenon); “cultural industries” (in the plural, as a differentiated phenomenon); “creative industry”, every
name change is studied, although its stable, important kernel is preserved. Thus, in this study, the definition
of “cultural (or creative) industry” as a special sector of the economy and a kind of socio-cultural practice
gives priority to creative and cultural content.

We should note that the concept and technologies of creative industries, studied and implemented in
Europe from the far twentieth century, are currently a hot topic for sociocultural research in Kazakhstan and
post-Soviet countries. If we consider the scientific development of this aspect, then such foreign authors:
T. Adorno, W. Benjamin, F. Bianchini, T. Wood, J. H. Gilmore, J. Kao, J. O’Connor, C. Landry, B.J. Pine,
A. Pratt, D. Throsby, R. Florida, D. Hesmondhalgh, M. Horkheimer, J. Hatammimi, and others have revealed
the essence and specificity of the concepts of “cultural industry”, “creative industry”, “creativity”, “creative
economy” and the published works of these scientists are popular in this field.

Among the Russian researchers, N. Gladkikh, M.B. Gnedovsky, E.V. Zelentsova, S.E. Zuev, L.
Kuzovnikova, E.H. Melville, J.E. Milkov, etc. in their works, reveal features, other facets of the creative
industry, analyze the experience of foreign colleagues, and also demonstrate the possibilities of adapting the
established experience to the realities.

The notion of creative industries developed in the UK and around the world in the 1990s and at first it
was introduced in “the document on mapping the creative industries of the Department of Culture, Media
and Sports of the British Government”. From classical art, such as performing arts, which includes concerts,
theater, opera and ballet, it captures film and photography, as well as computer games and mobile applica-
tions. Kazakhstan’s statistical information classification “Culture” still uses classical and outdated under-
standing, so it lacks a broader definition of creative industries.

Concerning the cultural and creative sphere, economics and social policy are characterized by three ac-
tivities that are closely related and contradictory to each other:
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values such as spirituality, beauty, self-expression, etc.;

a pragmatic business initiative focused on personal and corporate value;

state and regional management focused on the development values of the country, the territory, the city
and the harmonious interaction of social, ethnic and cultural groups of the population.

According to the scientist E. Zelentsova: “The creative industry is an activity based on individual crea-
tivity, skills or gifts and increasing the potential for creating added value and jobs through the production and
use of intellectual property” [2; 23]. In 2001, John Hawkins noted that the core of the concept of “creative
economy” includes “creative industries” [3; 7], which are now included in the quaternary sector of the econ-
omy, specializing in the production and dissemination of knowledge, information and economically success-
ful products with a certain cultural value.

This quaternary sector is now a key sector in the economies of the world’s major metropolises, in par-
ticular world and international cities.

“The creative economy is the impact of creative assets on the growth and development of the economy.
It can strengthen the profitability of the economy, create new jobs, develop exports, and at the same time
enhance the involvement of human capital in social life, cultural diversity and development” [4].

Creative industries can turn the country’s cultural resources into economic resources and bring to the
international market products enriched with the country’s culture, that is, to promote Kazakh culture,
acquaint the world with Kazakhstan, participate in international competition, and increase the international
competitiveness of Kazakhstan.

In 2021, in the President’s Address of the Republic of Kazakhstan Kassym-Zhomart Tokayev to the
People of Kazakhstan said: ““Young and talented sculptors, artists, theatre workers, musicians, writers learn
new genres and are constantly in search. However, they remain unnoticed and survive with the help of patron
sponsors. It is thanks to these young talents that the culture of Kazakhstan is recognized at the world level”
and he set the task that the Government, together with the experts should submit a plan of specific measures
aimed at popularizing the new culture and its talented representatives by the end of the year [5]. He also not-
ed the need to consider the possibility of establishing a Creative Industry Support Fund. In this study, we
reflect on how the Kazakh creative industry is developing, what regulatory documents are missing and what
to understand, where to navigate for this.

In general, the creative industry combines the following components such as advertising, design, archi-
tecture, decorative arts and crafts, fashion, film and video and DVD production, music and sound recording,
performing arts, television, radio, internet, visual arts, literature and print, multimedia and computer games,
museums and cultural organizations [6; 209].

The creative industry is:

a type of sociocultural practice that is an integral part of creative/cultural innovators;

a sector of the economy that includes enterprises and entrepreneurs whose products create jobs and add-
ed value through the creation and use of intellectual property;

the economic, political, socio-cultural, informational reality, which synthesizes the sphere of economy,
politics, business and the sphere of culture and art, and the factor of development of various territories and
their infrastructure. For example, in a number of cities in Western Europe and America, during the outflow
of production from economically developed countries, regions, cities to developing countries and regions
with cheap labor, these creative industries have become a saving anti-crisis tool. Free factories and factories,
sheltered by independent creative companies, became centers of modern art, museums, galleries, which al-
lowed optimum change in the image of a number of cities, by including artists or representatives of the cul-
tural and artistic sphere in the development programmes of specific territories.

Creative industry includes public institutions - non-state theatres, clubs, magazines, galleries, independent
artists, network communities, blogs, etc. For example, Australia, Brazil, Great Britain, Germany, China,
Lithuania, Russia, Singapore, the U.S., and other countries have created a “creative” space of culture and art, a
system of new ideas, knowledge, meanings, code, symbols, texts, information, values, etc.

According to E. Zelentsova, the formation of the creative industry consists of several historical stages:

“Distribution of cultural products from the second half of the 19th century up to the industry: rewriting
of manuscripts, copying of art samples, crafts, reproduction of works of applied art, etc.; The appearance in
the 15th century of the first “cultural industry” or “culture industry” — book printing;

In the second half of the 19th century, in the 1960s intensive integration into the culture of new tech-
nical means, the emergence of new art, industrialization and mass dissemination of cultural consumption,
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which led to the emergence of a common concept of “cultural industry” (M. Horkheimer and T. Adorno); the
movement of culture towards society and business as the loss of intellectual elite culture adoption [7; 103];

The mid-1970s-90s, the close interpenetration of economy and culture through democratization and the
“rejuvenation” of culture; a turn to the position of the elite (marked by the student revolution of 1968, the
Woodstock Festival of 1969, etc. ); practical and theoretical presentation of “cultural industry”;

In the second half of the 1990s and in the 2000s, the idea of creativity as the main “engine” of social
development was widely spread and introduced by the rapid development of creative industries in a number
of countries [8; 153].

In our opinion, one of the most effective ways to modernize the sphere of culture and art in today’s so-
cio-cultural environment is creative industries. This is explained as follows:

Firstly, “creative economy”, first recorded in “Business Week” magazine (2000), became a qualitative
and modern sector, and John Hawkins in his book “creative economy” (2001) announced the beginning of
the post-industrial era, which managed sources of information and knowledge, stating that creativity is the
driving force and the main value of reality [9].

Business (large enterprises and corporations of creative industries, small and medium-sized firms of
creative clusters);

traditional organizations in the field of culture and art (theatres, museums, libraries, etc.);

intermediary agencies (supporting industries with a specific goal between government and business, as
well as consulting, analyzing and assessing the necessary conditions) are considered as an integral part of the
creative economy, which in a market environment has a huge impact on the development of culture and art;

Secondly, the American sociologist Richard Florida, in his book “Creative Class: People who change
the Future” [10; 208] the post-industrial economy “gave birth” to a new type of people: artists, writers, de-
signers, working on various creative projects. Independent ideas and ingenuity that migrate into the creative
economy sector and create a dynamic creative environment are becoming a new and growing “creative
class”, increasingly influencing the world and acquiring new talent. Such people attach great importance to
the value of the conditions created not for a high career, prestige, and salary, but for ordinary life and work,
revealing their creative potential, a tolerant atmosphere and creative stimulation. At the same time, we un-
derstand that in modern conditions of life, creativity must become a unique key to the growth of competi-
tiveness and productivity. Therefore, personal creativity and personal freedom are of great interest.

Today, the spheres of culture and art and business actively interact with each other. While the first of
these spheres has a valuable content that unites and strengthens the spiritual component of society, the se-
cond includes the business area, namely:

1) Efficient production of goods and services aimed at meeting various needs;

2) The activities that have arisen in the post-industrial consumer society in the context of an industrial
society whose main objective is profit and which has received a new impetus to development in this era.

In the meantime, the sphere of culture and art as a specific trend of antiquity emerged in the period of
formation of homo sapiens, in the period of emergence of ancient forms of value, including spiritual, aesthet-
ic orientations, we see that the sphere of business (business activities, entrepreneurial management) emerged
simultaneously with society. According to history, even at that time there were successful traders, merchants,
industrialists, whose activities were examples of the successful implementation of this profession. Therefore,
we recognize that entrepreneurship has a long history. But if we talk about business in its current state, then
we see that it began in the second quarter of the 19th century, in fact, with the professional training of man-
agers as business organizers. Nowadays, this is a favorable period for understanding the importance of a
manager’s activity in a market economy, and without professional organizing activities and processes in
business, it is impossible to show the optimal dynamics of the sphere of culture and art.

The general field of culture and art and the business sector have five common features:

1) The presence of the result of the development of human needs; 2) The existence of a social character;
3) The existence of common social goals satisfying social needs; 4) The existence of the capacity for recov-
ery, renewal, modernization; 5) Reflecting reality in specific historical forms.

Differences in the sphere of culture and art and in the sphere of business: 1) different targets; 2) distinct
cultural and artistic specificities (cost-oriented, focused on satisfying spiritual needs, traditionally pragmati-
cally uninterested sphere of human activity), and the business itself is pragmatic, rational, material and tech-
nologically oriented, useful, with a high level of risk.

However, the two noted areas of human activity require productive interaction according to an addition-
al principle, which also contributes to their dynamics. If the field of culture and art takes money and a busi-
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ness scheme from the field of business, then the business field understands that in addition to improving the
image and increasing sales, partnership with an established industry, the necessary “drive” [11] for a post-
industrial, aggressive society, can provide creativity and the need for a product.

The idea that culture and art, which is the key to creativity/innovation, is necessary for business as a
source of creativity, was formulated in the 20th century by the unsurpassed expert in American management
science Peter Drucker. In his opinion, an entrepreneur should practice writing poetry as a manager to
improve his qualities. The Western world lives searching for new sources of creativity [12; 48].

Many contemporary theorists in the field of culture, art and business believe that an invisible mutual
energy exchange takes place in these areas. The same energy was initially reflected in the emotions of the
recipient, the viewer, the listener, the reader, the consumer, and in the following - in the monetary equivalent
as capital. Therefore, authors such as A. Toffler, H. Charles, K. Nordstrém, and J. Ridderstrale believed that
business consists of “living” art, and art from “living” business energy, capable of saving and increasing it
[13; 36].

Supporting this idea, the founder and head of the company “Art&Business” Colin Tweedy noted that
“art and business are the most important representatives of the human spirit. They are able to influence
human resources on an amazing level. Look around, the common business is surrounded by art” [14; 14].

Therefore, we recognize business and art as active phenomena that cannot serve humanity without each
other. One gives manifestation of self-disciplined and leadership in a person, the other shows the nature of
talent and abilities.

Our country is young and in the history of the culture of Kazakhstan, there was no tradition of patron-
age. It is impossible to compare Europe with Kazakhstan, which since the Renaissance has formed a tradition
of patronage and collecting. In the sphere of the cultural industry, leaders who can communicate well, freely
express their thoughts, work competently with information, ultimately know how to build relationships with
education, culture, art, and other sectors of the economy.

In an interview with the YouTube channel “NeKurultai”, the managing partner of Dasco Consulting
Group, Grandmaster Darmen Sadvakasov pointed out that Kazakhstan could become the “second Korea” in
the creative economy thanks to Dimash Kudaibergen. Thus, singers and other successful artists can contrib-
ute to the development of a country. In his speech, he noted the phenomenon of Imanbek Zeikenov and
Dimash Kudaibergen that creative industries have great potential for development in Kazakhstan. He be-
lieves if the ecosystem is properly built around Dimash Kudaibergen, then he can make the same contribu-
tion to the economy as AirAstana. “We have a lot of creative, talented individuals. Hence, the state should
create conditions for them and support them” summed up the expert [15].

There are many talented youths in Kazakhstan. In recent years, their achievements in the field of culture
and art have become world-famous, including Dimash Kudaibergen (singer), Aysultan Seyitov (director,
music video director), Jah Khaleb (rapper, singer, beatmaker), Nurlan Saburov (Kazakh comedian,
humorist), Ainur Turysbek (designer), Adil Zhalelov/Scriptonite (music producer, founder of Musica36
label), Almagul Menlibayeva (artist), Imanbek Zeikenov (music producer), and others. Despite the lack of
support and interest from the state, private investors and the legislative framework for patronage and
sponsorship find their place and demand in foreign markets. “Life is constantly evolving according to the
requirements of the time, and now we all have the opportunity to revive in a new format our production,
cultural, spiritual traditions, when we should work not only with the strength of the forearm, but also with the
head, heart, soul” [16]. To summarize the foregoing, it is obvious that Kazakhstanis have every opportunity
to demonstrate to the world their skills and talents in the field of art, and with the support of the state, they
will make a significant contribution to the creative economy of Kazakhstan.

The good news is that to document state support for measures to develop creative entrepreneurship,
bring creative products to export markets, train and retrain personnel for creative industries, support talented
Kazakhstanis, manage intellectual property and other measures, the development of the “Concept for the De-
velopment of Creative Industries” was proposed by the President of the Republic of Kazakhstan Kassym -
Zhomart Tokayev in April 2021, and in November of the same year the task was completed [17]. This doc-
ument would be paramount both for the State and for experts in this field. The concept was developed in co-
operation with international organizations, civil society, business representatives and experts.

According to the head of the project office for the development of creative industries Danat Zhumin,
UNESCO and the British Council were involved in the joint work, as well as NCE Atameken, the Associa-
tion of Creative Entrepreneurs of Kazakhstan, the Association of Creative Industries of Turkic Speaking
Countries, the Council of Creative Industries of Almaty, Women in Creative Industries, Eurasian Event As-
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sociation, the label of Domestic Juzz Entertainment (Ninety One, Alba, Dna), the Kazakhstan League of
CCR (Club of Cheerful and Resourceful) Jaidarman were involved.

Creative unions, production centers, well-known architects, artists, artisans, musicians, and other
participants in the creative market were also involved in writing the document. In turn, Chairman of the
Board of the Association of Creative Entrepreneurs Ernar Kurmashev thanked the government for attention
to the creative industry.

Conclusions

Having discussed the issues about management in the creative industry and culture, the core in the man-
agement of culture and art is creativity as well as modernization and the creative economy.

To increase the export of creative products in the country and to make a significant contribution to the
development of the country’s economy as a model, we undertake new options for modernization of the
sphere of culture and art abroad, especially in western countries, and advanced experience in the develop-
ment and support of the creative industry; obtaining state support for the creative industry of Kazakhstan;
unification of culture and commerce within the creative industry of modernization of public consciousness in
Kazakhstan to inculcate the positive aspects of the new era, adapting to the passage of time. We hope that the
measures and actions that necessitated the development of Kazakhstan’s document “Concept for the devel-
opment of creative industries” will be fruitful and productive in the near future. For instance, according to
the statistics of 2020 in the city of Almaty, which is the center of creative industries within the country, the
creative center “Alatau Creative Hub”, which includes a co-working space, twenty-five free creative circles
for children, a platform for master classes and presentations, a media library, educational — exhibition cen-
ter “ArtBit”, where special attention is paid to new technologies in art and culture, the work of the hub pleas-
es. Nevertheless, we hope that the opening of objects of the cultural category (theatres, libraries, museums,
concert halls, cinemas, and others) will serve the benefit of the creative generation not only in large cities but
also in regional centers and districts. The approved document will be a powerful impulse for the develop-
ment of the culture and economy of the country, expansion and strengthening of international relations.
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I'. Kacb6aena, P. Umanxycin, bronenr lllenait

KazakcTranaa mplFapMambLIbIK HHIYCTPUSTHBIH 1aMy MaceJesiepi

DOKOHOMHUKAJIBIK, OJICYMETTIK, Casici MOJEpPHHM3aLUs MEMJIEKET IaMybIHBIH TYHIHAI KIITI JAecek, ajaiiaa
MOJICHH MOJICpHU3ALNS, OJIpeK alTKaH/a, MOICHUET IIeH OHEep CajlaChlH MOJIEpHU3ANMsIIAY ©Te 03¢eKTi. byt
HaKTHl KYHIBUIBIKTAap (COHBIH immiHAe baTeic) KOHTeKciHme OeNTiieHreH callaHbl >KaHapTY.bl/anrpeis
(«KrakcapTy») JKOHE QJICYMETTIK-MOACHM IUIBIHAWBUIBIFBI, MPOrPECcC MapaJurMachl, THIMIUNK, KETiUAipy,
opTypii GactamanapIblH JaMybl, CyOMoJeHHeTTepAiH Maiiia Ooysl XaoHe T.0. TyBIHIaraH TajJanTapra cai
peduexcusHpl KaMTHIBL. byriHme amgam eMipiHAeri, MOIACHHETKE IETreH AaKICHT Heri3iHeH OaTbic onemi
OKUIAEpiHIH KYHIBUIBIKTaphl MEH CTHJIIHE, COHai-aK MHANBHAYAIN3MHIH JaMybIHa KOHE CPKIHAIKTIH YIKCH
KOpiHICiHe, MbICAJbl, MIBIFAPMAIIBUIBIK OCJICEHAUTIKKE OaFpITTaNFaH, Oyl MOJAEHHET IIEH OHEp CalachlH
MOJepHHU3aLMsIIAY YPAICIH TYCIHYre »XKoHE COHBIMEH Oipre esrepryre kereneyne. Kasipri Kazaxcranmbik
IIBIFAPMAIIBUIBIK  MHIYCTPUSHBI JaMBITYIBIH JKOFAapbl QIEYMETTIK-MOICHH axyaJbIHBIH Oipi OTaHIBIK
QJICYMETTIK-TYMaHUTAPIIBIK JICTYPIE OJIapAbl OCNCEHIl C€HTI3y YVIINIH KaKETTI TEOPHSUIBIK-9/1iCHAMAIBIK
0a3aHbIH 0OJIMaybl, al CKiHIIIiCI, ANIEYMETTIK-MOJICH MPAKTHKAHBIH OCBhI TYPIiHIH JAaMy MpOIECIH 3epJelerl,
COHJIal-aK OCBI Macesie OOMBIHINA KapHsUIaHBIMAAP MEH 33ipieMeNepIiH a3abIFbIH €CKepe OTHIPHII, IEeTeNiK
FaNBIMIAp/IbIH KUHAKTaraH eHOeKTepi MeH TaKipuOesnepiHe CyHeHimn, Ka3ak KOFaMBIHBIH MOJICHH OpPTAChIHA
JKOHE FBUIBIMFA JKYHENl 3epTTeNreH eHOEKTepIiH KaKeTTUIri TyblHmam Typ. MakajgaHelH MakcaTbl —
HIETEeNIK FaJbIMIAPIBIH KPEaTUBTI WHAYCTpuUsl OOMBIHINIA jKa3FaH eHOEKTEpiHe MIONY Kacal, Ka3aKCTaHIbIK
OHEp KOHE MOJCHHUET CaJachIHIAFbl JKEKe TYIFANApAbIH JKETICTIKTepiHe Tajjay jkacay jKOHE KpeaTHBTI
WHIYCTPUSHBIH JaMyblHa Ka)XeTTi 3aHHaMaJIbIK KY)KaTTap/bl aHBIKTAy. 3epTTey KAl TAPUXH, JIOTHKAIIBIK
JKOHE CaJIbICTBIPMalIbl dficTepre HerizjenreH. ABTopnap Ka3akCTaHHBIH KpeaTHBTI WHIYCTPHSCHIHBIH
MeMJIEKET TaparbiHaH Konjay TaOysl; Ka3zakcTanmarel KOFaMABIK CaHAHBI )KaHFBIPTY/A KPeaTHUBTI HHIYCTPHUS
mieHOepiHae MOJICHHET NeH KOMMEPUHMSHBI OIpiKTipy cascaThlH KOJFa aJblll, 3aMaH arbIMbIHA HKEMAEITY
apKBUTBI JKaHa JOYIpIiH KaFBIMIBI KaKTapblH OOifFa CiHIpYyl; Ka3aKCTAaHIBIK «KPEaTHBTI HMHIYCTPHsUIApAbI
JaMBITY TYKBIPBIMAAMAChD» KYXKAThIHBIH 93ipJIeHYl Ka3aKCTaHABIK KPeaTHBTI SKOHOMHKAHBIH IaMybIHA JKaHa
KOKKUEKTEp allajibl el TY)KbIPBIMIAibL.

Kinm ce30ep: MoneHHeT, OHEP, MOACPHU3AINSA, KPEATUBTI HHAYCTPHS, MOJCHUETTET1 OacKapy.

I'. KacbaeBa, P. Umanxycun, bronent llenait

K Bonpocy pa3Butusi TBOpuYecko uHAycTpuu B Kazaxcrane

DKOHOMHYECKasl, COLUATIbHAs M MOJUTHYECKAsh MOACPHHU3ALMS SBISIETCS KIIOYOM K Pa3BUTHIO TOCYIapCTBa,
HO KyJIbTypHAsi MOASPHH3AINs, B JACTHOCTH, MOAEPHHU3AIMS KyIbTyPhl M HCKYCCTBA, OUCHb BakHA. [laHHOE
0OHOBJIEHHUE/aNTpel («yIydIIeHne») YCTOSBIIEIHCS OTpacin B KOHTEKCTe KOHKPETHBIX HEHHOCTEH (BKITIO-
gas, 3amaja) ¥ COIMOKYJIBTYPHBIX pealiiif, mapagurMel mporpecca, 3pQEeKTHBHOCTH, COBEPIICHCTBOBAHUS,
Pa3BUTHS Pa3IMIHBIX HHUIMATHB, MOSBICHNE CYOKYIbTYp U IPYIUX BKIIOYAeT PE(ISKCHIO B COOTBETCTBHH C
TpeboBaHusMH. Ha ceromHsIIHMIT IeHb aKIIEHT Ha JKU3Hb YeJIOBEKa M KyJIbTYPY, B OCHOBHOM, COCPEIOTOYEH
Ha [EHHOCTSIX U CTHJIE 3allaJlHOTO MUpa, a TakKe Ha Pa3sBUTHH HHAMBHIyAJM3Ma U OOJbIIel CBOOOBI, TAKOM
KaK TBOpYECCKasA ACATCIbHOCTh, YTO NPUBOJIUT K MOHUMAaHUIO U UBMEHEHHUIO ITPOLECCa MOJACPHU3AIIUU KYJIb-
TYpbl U UCKYCCTBaA. O]lHI/IM U3 BBICOKUX COLMOKYJIBTYPHBIX yCJ'lOBI/Iﬁ pasBUTHUA COBpeMeHHOi’I eraTI/IBHOI\/'I
nHayctpun KazaxcraHa sBiseTcss OTCYTCTBHE HEOOXOINMOHM TEOPETHIECKO W METOJOIOTHIECKOH 0a3bl s
UX aKTHBHOTO BHEIPEHHS B OTEUECTBCHHYIO COIMAIBHO-TYMaHUTAPHYIO TPAIMIHMIO, BO-BTOPHIX, HEOOXOIH-
MBI CHCTEMaTHYECKHEe HCCIEAOBAHMUS Ka3aXCTAHCKOTO OOINecTBa, KyJIbTYPHOH Cpelsl U HayKH, OCHOBaHHEIE
Ha paboTe ¥ OIbITe 3apyOeKHBIX YIEHbIX, H3yJalollie Pa3BUTHE JaHHOTO BHA CONNOKYIBTYPHON MPAKTUKH
M3-3a OTCYTCTBUSI MyOJIMKAIMid ¥ pa3paboTok 1o 3Toit mpodieme. Llenbio faHHO# cTaThy sBIsieTCs: 0030p pa-
60T 3apy0e)KHBIX YUCHBIX B 00JaCTH TBOPYECKOI MHIYCTPHUH, aHAJIM3 JOCTHIKEHUI OTJEIbHBIX JIUI] B 00ac-
TH UCKYCCTBA U KYJIbTYPHhI B Kazaxcrane u ONPECACICHUE 3aKOHOAATEC/IbHBIX JOKYMEHTOB, HeOGXOJlI/IM])IX JJIs
pa3BUTHsI TBOPUYECKOW MHAYCTPHH. B OCHOBE HcCleOBaHUS — OOIICHCTOPUYECKUE, JIOTHYECKHE M CPaBHU-
TEeNbHBIE METOABL. ABTOPHI CUMTAIOT, YTO TOCYJapCTBEHHAs MOAEPKKa TBOopUeckol nHaycTpun Kasaxcrana,
MOJEpHH3AIMs 00IIeCTBEHHOTO co3HaHMsA B KasaxcraHe, mpoBeneHHe MOJIUTHKH MHTETPAINU KyIbTYPHI U
KOMMEpIUH B PaMKaX TBOPYECKON MHIYCTPHH, YUUTHIBAsl TO3UTHBHEBIE aCIICKTHI HOBOW SIOXH, afalTHpye-
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MBIE KO BPEMEHH; Pa3paboTka Ka3axCTaHCKOH «KOHIeNuu pa3sBUTHS KPEaTHBHBIX HHAYCTPHUI» OTKPHIBAET
HOBBIE TOPU30HTHI IS Pa3BUTHA KpeaTHBHON skoHOMHKH KaszaxcTaHa.

Kniouesvie cnosa: KynbTypa, HCKYCCTBO, MOJEPHU3ANNS, KpeaTUBHAs HHAYCTPHs, yIpPaBICHUE B KyIbType,
rocyJapCTBEHHas MOAACPIKKA.
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